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wWhy We Smell Who We Are:

Viewing Odor Associations and “Cross-
Culturality” through a Multi-Dimensional Lense




People only accept what is good.

Which Preferences Influence the
Consumers’ Purchasing Decisions?




QUESTIONS...

1. Segmentation

How are Sensory Panels for Cross-Cultural Research Selected?

2. Multi-Dimensionality of Culture
and Odor Associations




Olfactory Experiences and Odor
Associlations

Olfactory Experiences and Odor
Associations are Individual and




Culture, an Operational Definition

“A historically transmitted pattern of meaning
embodied in symbols [Worldview], a system of
Inherited conceptions expressed in symbolic forms, by
which men communicate, perpetuate, and develop
their knowledge about and attitude toward life”,

(Geertz 1984, p. 89).




Cross-Cultural Research:
Imagined Homogeneity

Methodology
Worldview
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2. Multi-Dimensionality of Culture
and of Odor Associations




Levels of Interactions:
"Making Scents of Odorants”

Cultural and Biological Dimensions Nature %:::% Nurture
Predisposition for Perception based
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Out-group marriage: broader gene pool =

http://www.genpage.com/genealogyDNA.html




Cognitive and Historical Dimensions:
Content & Process

Mother’s
Which Stimuli are We Exposed to? Preferences

Which Levels of Historicity are

reflected in our Preferences? Pre-natal stage of development

Preferences are often

reproduced from one generation
Early stages of socialization

Later stages of socialization



Cognitive and Historical Dimensions:
Structure of Worldviews

Visual Stimuli!

ODORANTS?

o . N o i
P s + ‘-‘ = |'_I y _‘ /)
f*;' e TN ‘

| -
N AR

Pythagoras, Greek Philosopher

Confucius, Chinese Philosopher




Multidimensionality of Odor
Assoclations
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3. Integration: Defining
Micro-Cultures

How Can We Integrate the Multi-




Finding Homogeneity within
Heterogeneity

Olfactory Experiences and Odor
Associations are Individual and Culture
Heterogeneous.

But they are simultaneously the
Result of Interactions between

Sociohistorical as well as T
Sensory Stimuli and Aspects o

on Biological, Cognitive and Individual
Historical Dimensions.




Defining Micro-Cultures

Cultural and Biological Dimensions: Historical and Anthropological
Data, e.g. Odor Symbolism and Mating Systems

Cognitive Dimensions: Worldviews and Level of Cultural Orientation
(Adhesion to Cultural Values); Content (Environment) and Structure
(Analytical or Holistic Worldview), Language Proficiency (Mono- or
Multilingualism)

Historical Vectors to which Participants have been exposed to, €.9.
Birth Place, Residencies, Acculturation, Genealogies (1%, 29, 3r
Generation







